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Small businesses constitute an important part of developing countries' economies. They are considered to
operate on low technological levels. However, in the growing discussion on information and communication
technologies (ICTs) and economic development small businesses have been identified as major potential
beneficiaries of ICTs' rapid evolution. Evidence, whether small businesses in developing countries manage to
participate in these developments have, so far, been scarce. This work analyses in depth the use of ICTs in small
businesses based on empirical data from the Indian Small−Scale Industry sector. Patterns of ICT penetration and
use are described. Models of ICT adoption and usage intensity are developed and tested. The impact of ICTs on
the enterprises' development is assessed.

Contents: Small−scale enterprises and information and communication technologies (ICTs) in developing
countries' − Patterns of ICT use in Indian Small−Scale Industry − Determinants of ICT adoption and use −
Impact of ICTs on small−scale enterprises' performance.

The Author: Dietrich Müller−Falcke studied economics at the Universities of Göttingen and Glasgow. He
obtained his Ph.D. from the University of Göttingen in 2001. From 1996 to 1998 the author worked as scientific
advisor to the ZDH Partnership Programme, a project to promote small business associations in South and
South−East Asian countries. In 1998 he joint the Center for Development Research at the University of Bonn as
junior research fellow working on «ICT for development» with a special focus on small businesses. Currently
Dietrich Müller−Falcke is with DETECON Consulting, Bonn, as strategy and management consultant in
international telecommunication markets.

Unsere Preise sind unverbindliche Preisempfehlungen und verstehen sich zuzüglich Versandspesen. Preisänderungen bleiben vorbehalten. An Bibliotheken liefern wir mit 5% Rabatt.
* inkl. MWSt. (nur gültig für Deutschland und Österreich) ** exkl. MWSt.

Peter Lang AG • Europäischer Verlag der Wissenschaften
Moosstrasse 1 • Postfach 350
CH−2542 Pieterlen / Schweiz

Tel. ++41 (0)32 376 17 17 • Fax ++41 (0)32 376 17 27
e−mail: info@peterlang.com
Website: www.peterlang.com



Ich bestelle

  Ex.:

Müller−Falcke, Dietrich: Use and Impact of Information
and Communication Technologies in Developing
Countries' Small Businesses

ISBN 3−631−39320−2
SFR 62.00 / €* 42.50 / €** 39.70 / £ 26.00 / US−$ 47.95

________________________________________________
Name

________________________________________________
Adresse

________________________________________________

________________________________________________

________________________________________________
Datum/Unterschrift

 Rechnung  Eurocard/MasterCard  VISA

 / 

Kartennummer Gültig bis

Unterschrift________________________________________________

Peter Lang AG
Europäischer Verlag der Wissenschaften
Moosstrasse 1
Postfach 350
CH−2542 Pieterlen
Schweiz

− − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − − −


